FROST ¢ SULLIVAN

Customer Value Enhancement Award
Mobile Sales Force Automation (SFA)
North America, 2011

Frost & Sullivan’s Global Research Platform
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Significance of the Customer Value Enhancement Awak

Key Industry Challenges
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FROST ¢ SULLIVAN

Best Practice Award Analysis for Interchange Solutons
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FROST ¢ SULLIVAN

The CEO 360-Degree PerspectiVé - Visionary Platform for Growth
Strategies

#O$& ()r o+ | ! >
$&' "6 !
? !
! 7" #
() 11 9 ) : 0
yoo
# () ! )
7 ! ' %
$ >) 1l
O ! I
8

CEO's 360-Degree Perspective Model
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Critical Importance of TEAM Research
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